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Wayfinding Overview
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What is wayfinding?

Wayfinding is a 
system of visual cues 
that guides people 
through the physical 
environment. For the 
Local Travel Network 
(LTN), wayfinding 
includes signs and 
pavement markings

How does it work?

Wayfinding formalizes key 
routes for connecting 
neighborhoods and accessing 
destinations by helping 
travelers:

1. Identify their location
2. Reinforce that they are 

traveling in the right 
direction

3. Navigate junctions and 
other decision-making 
points

4. Identify their destination 
upon arrival

Why is it important?

The LTN is a new concept. 
Wayfinding provides an 
organizational system—a “how-
to guide” for traveling this new 
network

Wayfinding with customized 
branding is an opportunity to 
build familiarity with the LTN, 
educating and informing people 
about modes and the LTN, all 
while enhancing the South Bay’s 
unique sense of place 

City of Cupertino, CA



Design Framework
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Designed to 
“formalize” the LTN

California Manual on Uniform Traffic Control Devices (CA MUTCD)

Includes wayfinding signage, 
roadway pavement markings, 
roadway design, and 
amenities at destinations

Designed for all 
LTN travel modes

Includes bikes, NEVs,
e-scooters, e-bikes, 
and other personal 
mobility

Designed for all 
types of users

Designs optimize 
accessibility and 
legibility for users of 
all ages and abilities

Designed for 
the South Bay

Incorporates local 
distinctiveness and 
opportunities for education 
and encouragement



Design Process
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Reviewed existing 
local designs

Developed & 
refined options

Gathered feedback 
through charrettes

Polled stakeholders 
on final options

City-identified representatives 
(e.g. city traffic engineers)

> Charrette participants
> Infrastructure working group
> Transportation committee
> Steering committee
> Informal polling

Branding and wayfinding, as 
applicable, for all SBCCOG 
jurisdictions

Design concepts drawing 
inspiration from municipal 
branding, MUTCD guidance, 
and iconic South Bay features



Branding Options
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Branding Options
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Branding Options
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Polling Results
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MUTCD Wordmark Rolling Turtle
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MUTCD Wordmark Rolling Turtle

1st Place Ranking



Branding Options
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MUTCD Wordmark Rolling Turtle



Opportunities Beyond Wayfinding
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Education

Education events along 
LTN (bike buses)

Engagement

Website and social media 
engagement (“name the 
turtle” contest)

Branded collateral

> Educational brochures
> “Swag” for community 
events
> Public art
> Yard signs

Flexibility

> Does not impact current 
local signs
> Opportunity for integration 
with local sign programs



Next Steps
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Finalized 
wayfinding 
program for 
approved 
design

Costs and 
specifications 
for signage, 
markings, and 
parking 
amenities

Measure M 
application 
support for local 
implementation



Q&A

Thank you!


